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• In July, we became a public company with the sale of 49.8 million

shares, or 42.5% of the Company, at $19.00 per common share

• $3.1 billion market capitalization at December 31, 2009

• Total assets of $5.2 billion

• Shareholders’ equity of $2.6 billion

• Net premiums earned of $610 million1

• Paid first quarterly dividend of $0.22 per share or $26 million

in total to shareholders in the fourth quarter

Net premiums written

$360 million
Net operating income

$307 million1

Book value per diluted share

$21.58
excluding AOCI2

Operating return on equity

13%1

Financial strength

Disciplined
risk

management

Collaborative
culture

Solid lender
relationships

Best-in-class
service and
technology

Competitive strengths
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1 Including the impact of the change to the premium recognition curve, the net premiums earned, net operating income, operating earnings per diluted share and operating return on equity would
have been $710 million, $371 million, $3.23 and 16%, respectively.

2 Defined as accumulated other comprehensive income (AOCI). As at December 31, 2009, AOCI was $97 million.
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We are the leading private mortgage insurance provider in Canada and
have a history dating back to 1995. We work with lenders, mortgage brokers,

real estate agents and home builders to make homeownership more accessible to all

Canadians and have helped over one million Canadian families purchase a
home. Our significant scale, customer-focused strategy, proactive risk management

platform, and financial strength position us well for growth. We are a valued business

partner to lenders and have a track record of successful product innovations that

benefit both lenders and borrowers.

What is mortgage insurance?

Mortgage insurance helps homebuyers purchase a home with a down
payment of 20% or less and enables access to lower borrowing rates.
Mortgage insurance protects lenders against borrower default and makes
homeownership possible for millions of Canadians.

We are the
homeownership

company



Letter to shareholders

Report to shareholders

Genworth MI Canada Inc. delivered strong business and financial performance and successfully completed one
of the largest initial public offerings in Canada in 2009. In our first Annual Report, we’ll share insights into who we
are and how we manage our business, including our 2009 performance, our strategy and our view of the future.

2009 performance
In 2009, we faced economic uncertainty and one of the most challenging business environments in decades.
The global credit crisis and rising unemployment put a damper on the Canadian economy in the first half of
the year. In the second half, improving consumer confidence, slowing job losses and low interest rates led to
a robust mortgage origination market, including strong demand for high loan-to-value mortgages.

Against this backdrop, we reported $360 million in net premiums written, net income of $307 million and
achieved an overall return on equity of 13 percent. We ended the year with a strong balance sheet of $5.2 billion
in total assets and $2.6 billion in shareholders’ equity.

We also completed our $945 million initial public offering. Becoming a public company has afforded us greater
visibility and is providing us with more opportunities to highlight our financial strength and share our growth
story. Investors and customers are starting to better understand our business model as demonstrated by an
increasing market capitalization and improvements in our market position.

Our solid performance reflects the strong foundation that has been built over the last 15 years. After entering
the Canadian mortgage insurance market in 1995 as a business unit of General Electric, we established
ourselves as a valued business partner within the mortgage finance community. We have an extensive track
record of successful mortgage financing product and process innovations that have benefited lenders and
homebuyers. We led innovation in mortgage insurance portability, high loan-to-value lending options for
self-employed borrowers, and most recently, our Homeowner Assistance Program that helps homebuyers
stay in their homes during periods of temporary financial difficulties.

Our seasoned leadership team is motivated, engaged and committed to building on this foundation to deliver
enhanced shareholder value for the years to come.

Our vision and strategy
As “The Homeownership Company”, our vision is to continue to lead the Canadian mortgage insurance
industry by promoting responsible lending practices and innovative solutions, while at the same time helping
Canadians achieve and maintain the dream of homeownership.

To achieve this vision, our strategy is to:

• Drive growth by delivering outstanding customer service
• Manage risks and claims to navigate through any financial cycle
• Deliver strong financial performance by optimizing our capital and investment portfolios
• Advise governments and regulators on developing sound mortgage finance policies
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Well positioned to deliver strong returns

LEFT TO RIGHT:

Brian Hurley
Chairman and
Chief Executive Officer

Peter Vukanovich
President and
Chief Operating Officer



We help our customers grow

With an established customer base of hundreds of mortgage lenders, we remain focused on meeting our customers’ needs today while
helping to protect them against future risks. We take a high-touch approach to partnering with our customers, leveraging our 15 years of
expertise to customize a value-added solution that makes it easier for them to do business with us. We also develop technologies to deliver
an outstanding customer experience – driving speed, efficiency and flexibility in the mortgage application approval process while maintaining
prudent underwriting standards. We continue to strive to be the mortgage insurer of choice for every one of our customers.

We rigorously manage and mitigate risks

We take a disciplined and proactive approach to risk management, with industry-leading underwriting processes and a comprehensive
decision framework supported by sophisticated risk analytics. The strength of our risk discipline was demonstrated over the past year, as
we’ve seen solid loss ratio performance even in stressed economic times. Our focus remains on insuring a portfolio of high quality prime
mortgages that are diversified across lenders, geographies and origination years. We’re also making a real difference for homeowners that
experienced financial difficulties brought on by the recession through our Homeowner Assistance Program.

We deliver strong financial performance

We have a solid balance sheet that supports our plans for growth. Our strong financial position allows us to prosper in good times and to
withstand down cycles. We will optimize our capital base to ensure we have the resources needed to manage and grow our business
successfully while also focusing on delivering value to our shareholders. In terms of our investment portfolio, we take a conservative and
balanced approach to investing. The portfolio is made up of high-quality assets, and our focus is on enhancing our yield.

We are a mortgage finance policy advisor

Having a strong regulatory environment and disciplined lending practices are critical for a mortgage industry. Our Company has invested in
providing governments and regulators data and insights into mortgage lending. Our goal is to continue to provide homebuyers with affordable
financing options and to help ensure that Canada’s mortgage finance framework remains one of the most prudent and stable in the world.

Our future
As mentioned, 2009 was certainly a demanding year in a challenging environment. Looking ahead, we are energized about our future. Our focus
is on improving our market position by demonstrating our value and deepening our lender relationships to support growth. We will maintain
our focus on active risk management and continue to build on our financial foundation.

We would like to thank our many business partners, who worked side by side with us to help people achieve – and keep – their homes. We
also want to thank our new shareholders for their confidence. In addition, we would like to recognize and extend our gratitude to our
employees for their ingenuity, passion and dedication to delivering on our promises. This spirit of caring translated into record levels of
giving back to our communities.

We are proud of our accomplishments in 2009 and our history of serving the Canadian market over the last 15 years. We appreciate your support
and we look forward to our journey ahead.

Leadership Team

LEFT TO RIGHT:

Brian Hurley
Chairman and
Chief Executive Officer

Peter Vukanovich
President and
Chief Operating Officer

Philip Mayers
Senior Vice-President and
Chief Financial Officer

Deborah McPherson
Senior Vice-President,
Sales and Marketing

Stuart Levings
Senior Vice-President and
Chief Risk Officer

Winsor Macdonell
Senior Vice-President,
General Counsel and Secretary
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Brian Hurley
Chairman and Chief Executive Officer

Peter Vukanovich
President and Chief Operating Officer



Performance scorecard
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• $18 billion of new insurance written

• $360 million of net premiums written

• 90% overall customer satisfaction based on independent survey

2009
Proven results

$2.67 operating earnings
per diluted share1

$2.6 billion in
shareholders’ equity

Our strong execution against our business objectives combined

with improving housing fundamentals in the second half of 2009

contributed favourably to our results. We are making solid

progress against our strategic objectives.

Growth strategy

• High-quality mortgage insurance portfolio, with an average credit score of 702

• Delinquency rate in portfolio of 0.28%

• 4,600 families assisted through our loss mitigation program

Risk management

• Net operating income of $307 million and operating earnings per share of $2.671

• Loss ratio of 42% and combined ratio of 57%1

• 13% operating return on equity1

• $5 billion high-quality investment portfolio with a book yield of 4.1%

• Strong shareholders’ equity position of $2.6 billion, with capital well in excess of
regulatory requirements

1 Including the impact of the change to the premium recognition curve, the net operating income, operating earnings per diluted share,
loss ratio, combined ratio and operating return on equity would have been $371 million, $3.23, 36%, 50% and 16%, respectively.

Financial performance
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2010 and beyond
Promising future

• Leading private provider of residential mortgage insurance products and services in Canada

• Best-in-class customer satisfaction and loyalty ratings

• Double-digit growth in premiums written

• Comprehensive risk management through leading-edge risk analytics and
underwriting technology

• Proactive loss mitigation through our Homeowner Assistance Program

• High-quality and well-diversified mortgage insurance portfolio

• Average loss ratios of 35%–40% over an economic cycle

• Mid-teens return on equity

• Capital flexibility and strong regulatory capital ratios

Growth strategy

Risk management

Financial performance

Our objective is to help Canadians achieve and maintain the

dream of homeownership by supporting responsible

lending practices and by providing innovative mortgage

insurance solutions.



Our customer is
at the centre of
everything we do

“We differentiate ourselves through dedication to providing exceptional

sales and service. Our flexible approach, common-sense underwriting,

knowledgeable team and accessible account managers enable us to provide

best-in-class service to our customers. We understand our clients’ needs

and deliver outstanding customer service in all that we do.”
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Customer-centric approach

Deborah McPherson
Senior Vice-President, Sales and Marketing
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Our value proposition is customized through specific segment

strategies. We focus on delivering a value-added sales and

service experience that helps our customers grow their business,

reduce costs and fund higher-quality loans.

We are also focused on working with mortgage brokers, realtors

and home builders who request lenders to choose Genworth.

We value the importance of working with these groups to help

them provide education and financial solutions to their clients –

the homebuyers.

Our customers view us as an essential resource to help them

succeed in their mortgage business. Based on an independent

survey, almost 90% of our customers view us as delivering

very good to excellent service. We strive to nurture each and

every relationship to ensure ongoing success and customer

satisfaction.

Growing through customer focus

The Genworth Development Centre,
our on-line system, is interactive and offers

24/7 access to a wide variety of programs for

mortgage professionals.

Thought leadership and training are key

components of our differentiation. We have

delivered over 15,000 hours of training to

our industry customers.

We are clearly focused on growing our mortgage insurance premiums by deepening our customer

relationships, delivering outstanding service, and utilizing best-in-class technology. We strive to

understand our customers’ business goals and objectives so that we consistently exceed their expectations.

We have a tightly integrated sales and service model based on product breadth, mortgage expertise, and

dedicated customer teams.



Risk management
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Risk management is our foundation

The majority of our portfolio has a loan-to-value
ratio between 85% and 95%, with limited

exposure above 95%. When we factor in home

price appreciation, our effective loan-to-value is

lower and better from a risk perspective.

“Our high-quality, well-diversified insurance portfolio, built on a strong risk

management framework and disciplined underwriting approach, helped us

weather the tough economic environment in 2009.”

Our risk management framework provides a structured approach to assessing risks

and managing exposures. This framework enables us to proactively manage risks

through portfolio analytics, prudent underwriting policies, quality assurance audits and

loan-by-loan underwriting.

Credit score is a key element in our underwriting

approach, as higher credit scores drive improved

loss performance. The quality of our portfolio, with

an average credit score of 702, was a key driver

of our solid loss performance in 2009.

Average credit score: 702 ~75% of portfolio between 85% and 95% LTV
at origination

No score

4.5%

17.4%

21.3%

39.6%

36.8%

11.7%

4.5%4.9%

53.3%

3.5%

>0 < 600

<– 75
<– 85

<– 90

<– 95

>– 600 < 660

>– 660 <700

>–700

>80

<– 80>75

>85

>90

>95
2.5
%

High-quality diversified portfolio

Credit score

Dispersion of insurance in-force

Original loan-to-value ratio

Stuart Levings
Chief Risk Officer

as % of total high loan-to-value mortgage insurance portfolio: $177 billion
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We are constantly navigating
through economic change.
We focus on the macroeconomic factors

that influence our business and the

dynamic response required in our

underwriting guidelines and policies.

Risk management framework
We follow a structured process: Assess the economic
environment, set appropriate policies and risk limits, and
monitor the resulting risk exposures and performance.

The fundamentals of underwriting revolve around four key
concepts: the credit profile of the applicant, the applicant’s
ability to service the loan, the quality of the property provided
as security for the loan, and specific product rules or guidelines.
These concepts are blended together with sound risk
judgment to produce an underwriting decision.

We have invested in leading-edge geo-spatial mapping
technology to develop “heat maps” that graphically depict risk
concentrations. This technology allows us to map out areas of
economic concern to guide our underwriting system during the
property evaluation stage of the underwriting process.

Using our extensive database of mortgage portfolio performance,
we developed a proprietary mortgage scoring model that sits at
the heart of our automated underwriting process. This model
predicts the likelihood of default based on a number of key loan
attributes including borrower credit score, property value, loan
affordability and loan-to-value ratio. Our automated underwriting
system uses this output to determine if the application is eligible
for automatic approval.

Delinquency rate

The combination of our portfolio
diversification, an improving economy

and continued execution of our loss mitigation

strategies has positively impacted our

delinquency rates.

Delinquencies are stabilizing

% insurance in force%
Province as at Dec. 31, 2009 Q1 2009 Q2 2009 Q3 2009 Q4 2009

British Columbia 16% 0.17% 0.21% 0.23% 0.25%

Alberta 15% 0.36% 0.47% 0.50% 0.54%

Saskatchewan 2% 0.08% 0.13% 0.12% 0.15%

Manitoba 1% 0.11% 0.12% 0.09% 0.12%

Ontario 48% 0.30% 0.30% 0.25% 0.23%

Quebec 14% 0.30% 0.29% 0.29% 0.29%

New Brunswick 1% 0.22% 0.25% 0.25% 0.29%

Nova Scotia 2% 0.29% 0.29% 0.31% 0.28%

All other 1% 0.22% 0.15% 0.13% 0.10%

Total 0.29% 0.30% 0.28% 0.28%

% insurance in-force

Total insurance in-force of

$224 billion
as at December 31, 2009



Homeowner Assistance Program
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This is our Homeowner Assistance Program

Our Homeowner Assistance Program is designed to help homeowners

who are experiencing temporary financial difficulties that put their

mortgage payments at risk. This could be the result of an unexpected life

event, such as a serious illness, marital separation or loss of employment.

A homeowner with a Genworth-insured mortgage can take advantage of

our Homeowner Assistance Program at no extra cost. This program works

in partnership with our lenders to establish alternative arrangements to help

borrowers keep their home when times get tough.

During 2009, our Homeowner Assistance Program helped over

4,600 homeowners with Genworth-insured mortgages stay in their homes

in the challenging economic climate. By offering homeowners workout

solutions tailored to meet their financial needs, we remain committed to

helping Canadians preserve their dream of homeownership.

We provide creative
solutions to mitigate and
reduce losses, keep
borrowers in homes, and
ensure policy compliance.

Common workout solutions
under the program include:

• Capitalization of arrears
and/or future mortgage
payments

• Increase of amortization
period to decrease monthly
payments

• Partial payment plans
to address temporary
reduction in income



GENWORTH MI CANADA INC. 2009 ANNUAL REPORT 11

How we helped homeowners Providing solutions that work
A homeowner with a Genworth-insured mortgage was in need of financial

assistance as he was self-employed and, due to the downturn in the

economy, his consulting business was suffering. The homeowner found

himself with reduced income to support his wife and child and pay monthly

expenses. The Homeowner Assistance Specialist worked with the lender

and the homeowner and authorized a workout solution that provided

payment relief while the homeowner tried to sell the house and move into

something more affordable. The homeowner was able to sell his property

and now lives in a more affordable home.

Helping when you need it most
A lender contacted the Homeowner Assistance team regarding the

homeowners, with a Genworth-insured mortgage, who were experiencing

financial hardship. The homeowners’ 11-year-old son was unexpectedly

diagnosed with chronic myeloid leukemia. As a result of his illness, he had

to undergo extensive treatment and had to be hospitalized for a prolonged

period of time. To be at their son’s side, the homeowners took time off

work and used their savings to manage their expenses. Their savings

became depleted and they required some financial assistance during this

challenging time. Under the Homeowner Assistance Program, we

structured a payment solution that provided the homeowners with a break

on their mortgage payments, allowing them to concentrate on direct care

for their son during this time.

Homeowner Assistance Evaluator
An on-line self-assessment tool is available at

www.homeownerassistance.ca for homeowners

experiencing temporary financial difficulty. At the

end of the assessment, the evaluator will provide

potential workout solutions and the option to

contact Genworth’s Homeowner Assistance

team directly.

12,000 files

reviewed in 2009 for

potential workouts

We assisted over

4,600 families in 2009
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Solid operating results in a challenging economic environment

We delivered net operating income of $307 million1 in 2009 despite higher unemployment levels and a soft real

estate market in the first half of 2009. While losses on claims rose 60% to $256 million, the continued

execution of our risk management and loss mitigation strategies positively impacted our overall loss ratio of

42%1. We are encouraged by the improving loss ratio trend in the second half of 2009 as we ended the year

with a fourth quarter loss ratio of 39%, compared to our loss ratio target of 35% to 40%.

Strong balance sheet provides financial flexibility

How do we make money?

• Single upfront premium is earned into
revenues based on our loss emergence pattern

• Approximately 50% of premiums written in
each year will be earned in years two to four

$2 billion
of unearned premiums
represent future revenues
and profits

• 90% of our $2 billion unearned
premiums reserve will be
earned over the next five years
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1 Including the impact of the change to the premium recognition curve, the net premiums earned, net operating income, loss ratio and combined ratio would have been $710 million, $371 million,
36% and 50%, respectively.



Portfolio distribution

Corporate fixed income 41%

Federal government 20%

Provincial fixed income 13%

Cash and cash equivalents 8%
Asset-backed and other 6%

Guarantee fund 12%
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Strong foundation for growth

With $2.6 billion in shareholders’ equity (or $2.5 billion of shareholders’ equity excluding AOCI2),

a debt-free balance sheet and a regulatory capital ratio of 149% that is well in excess of target levels,

we have considerable financial flexibility both to support our growth plans and to maintain our dividend

policy. We will manage our $5 billion investment portfolio to take advantage of a rising rate environment

to enhance investment income going forward.

“We have a proven 12-year track record of profitable growth

and are well positioned to build on this progress. Our strong balance

sheet and proven risk management underpin our confidence to achieve

our growth objectives.” Philip Mayers
Chief Financial Officer

High-quality
investment
portfolio

Total $5.0 billion
• Book yield of 4.1%

• Portfolio duration of 3.1 years

• Unrealized gains of $145 million on
available-for-sale securities

Investment income represents
approximately one-third of
net operating income.
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1 Including the impact of the change to the premium recognition curve, the net operating income would have been $371 million.
2 Defined as accumulated other comprehensive income (AOCI). As at December 31, 2009, AOCI was $97 million.



Corporate responsibility
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Putting our values to work

Building on community partnerships
Habitat for Humanity

We are proud of our continuing partnership with Habitat for Humanity
Canada. In 2009, our employees supported Genworth’s $300,000
donation to Habitat by participating in eight different build projects,
from Halifax to Vancouver. They also contributed many hours on the
boards and committees of Habitat affiliates from Quebec City to
Sudbury, including Kingston to Sherbrooke and Toronto to Montreal.

United Way

Across the country, our employees have a proven track record for
supporting the United Way, whose mission is to improve lives by
mobilizing the caring power of communities. The Company’s
commitment was demonstrated by matching employee contributions
dollar for dollar. Genworth contributed a total of $65,000 to the
United Way in 2009.

Our values are the foundation of our company. Ingenuity, clarity, performance,
heart, and initiative are the guiding principles that define who we are and how

we work. Our decisions are grounded in these values, and they guide our relationships

with customers, distributors, investors, community and one another. Underlying

our performance is our unyielding commitment to integrity, as governed by our

Code of Ethics.

$595,000
Total cash-based
charitable
contributions

2,829 hours
Total hours of
volunteer work by
employees

Volunteers speak volumes > Our employees
generously donate time to a variety of causes and
community initiatives. To strengthen our commitment to
personal philanthropy, increase employees’ giving power
and reflect the charitable interests of our employees, we
established the Volunteer of the Year and Volunteers
Speak Volumes Program to recognize the employees
who contribute their time to the charities of their choice.
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Sidney Horn, Lead director

(1) Audit Committee
(2) Compensation and

Nominating Committee
(3) Risk, Capital and

Investment Committee
(4) Lead Director
(5) Independent

“I have been involved with the Company and its subsidiaries as an independent

director since it started its operations in 1995, and in my capacity as lead director,

I strive to maintain an appropriate focus on good corporate governance and to ensure

that all shareholders of Genworth MI Canada are well served by our Board.”

Corporate governance

Brian Hurley
Chairman, Chief Executive Officer
Mr. Hurley is Chairman of the Board and Chief
Executive Officer of the Company. Previously
he was President, Genworth International, with
responsibility for activities in Asia-Pacific, Canada
and Latin America. He joined General Electric in
1981 and has held various management positions
including President and CEO of the Insurance
Company* from 1994 to 1996.

Peter Vukanovich
President, Chief Operating Officer
Mr. Vukanovich is President and Chief Operating
Officer of the Company. He has been President
of the Company since October 1997. He has
held various senior roles in finance, risk and
operations over his career. Mr. Vukanovich also
holds a Chartered Accountant designation.

Sidney Horn(1)(2)(4)(5)

Mr. Horn has been a director of the Insurance
Company* since 1995. Mr. Horn is a partner at
the law firm of Stikeman Elliott, specializing in
commercial, corporate and securities law.
Mr. Horn is a director of Astral Media Inc.,
The Wet Seal Inc., and PRC Trademarks Inc.
(a subsidiary of Prime Restaurants Royalty
Income Fund). Mr. Horn is a member of the
Alberta and Quebec Bars and also holds an
MBA. Mr. Horn is Chair of the Compensation
and Nominating Committee.

Robert Brannock
Mr. Brannock is President and Chief Executive
Officer of Genworth Financial, Europe. He was
previously a director of the Insurance Company*
from 2007 to 2008. He joined the Genworth
companies in 1993 and has held various senior
management positions during his tenure.

Robert Gillespie(1)(2)(5)

Mr. Gillespie has been a director of the Insurance
Company* since 1995. After holding numerous
management positions with General Electric
Canada Inc., he held the position of Chairman
and Chief Executive Officer of General Electric
Canada Inc. from 1992 to 2005. In the past,
Mr. Gillespie was a director of AT&T Canada,
Hollinger Inc. and Husky Injection Molding
Systems Ltd.

Brian Kelly(1)(3)(5)

Mr. Kelly has been a director of the Insurance
Company* since 2004 and Chair of its Audit
Committee since 2005. Between 1972 and
1993, Mr. Kelly held various financial
management positions with several General
Electric businesses, including Chief Financial
Officer of two different General Electric Canada
businesses.

Samuel Marsico(3)

Mr. Marsico is the Senior Vice-President,
Chief Risk Officer for Genworth Financial, Inc.,
US Mortgage Insurance and International.
He joined Genworth Financial, Inc., Mortgage
Insurance, in August 1997 as Chief Financial
Officer, and has held various senior management
positions. Mr. Marsico holds a CPA designation.
Mr. Marsico is Chair of the Risk, Capital and
Investment Committee.

Leon Roday(2)

Mr. Roday is the Senior Vice-President, General
Counsel and Secretary of Genworth Financial, Inc.
Prior to joining Genworth Financial, Inc. in 1996,
he was a partner at LeBoeuf, Lamb, Greene,
and McRae for 14 years. Mr. Roday is a member
of the New York State Bar Association.

Jerome Upton(3)

Mr. Upton is the Chief Operating Officer,
International Mortgage Insurance for Genworth
Financial, Inc. He joined Genworth Financial,
Inc. in 1998 and has held various senior
financial management positions.

* “Insurance Company” refers to Genworth Financial Mortgage Insurance Company Canada, a wholly owned subsidiary of the Company, Genworth MI Canada Inc.
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www.genworth.ca

Exchange listing

The Toronto Stock Exchange:
Common Shares
Ticker Symbol: MIC

Auditor

KPMG LLP
Bay Adelaide Centre
333 Bay Street, Suite 4600
Toronto, Ontario M5H 2S5

Banker

Royal Bank of Canada
200 Bay Street
South Tower, Royal Bank Plaza
Toronto, Ontario M5J 2J5

Registrar and Transfer agent

CIBC Mellon Trust Company
320 Bay Street
P.O. Box 1
Toronto, Ontario M5H 4A6
Phone: 416-643-5000
www.cibcmellon.com

To change your address, eliminate
multiple mailings, transfer MIC
shares, inquire about dividends or
for other shareholder account
inquiries, please contact the offices
of CIBC Mellon.

Shareholder contact

Samantha Cheung
Vice-President, Investor Relations
samantha.cheung@genworth.com

Annual Meeting of Shareholders

Date: Wednesday, May 5, 2010
Time: 10:30 a.m. (EST)

TSX Broadcast Centre

The Exchange Tower
130 King Street
Toronto, Ontario M5X 1J2

Board of Directors

To report complaints about the
Company’s internal accounting
controls or auditing matters or any
other concerns, you may write to or
call the Board of Directors or the
Audit Committee at:

Board of Directors

Genworth MI Canada Inc.
c/o Winsor Macdonell, Secretary
2060 Winston Park Drive
Suite 300
Oakville, Ontario L6H 5R7
Phone: 905-287-5484

Corporate Ombudsperson

To report concerns related to
compliance with the law, Genworth
policies or government contracting
requirements, contact:

Genworth Ombudsperson

2060 Winston Park Drive
Suite 300
Oakville, Ontario L6H 5R7
Phone: 905-287-5510
Canada-ombudsperson@genworth.com

Disclosure documents

Corporate governance, disclosure
and other investor information is
available online from the investor
relations pages of the Company’s
website at
http://investor.genworthmicanada.ca

Cautionary statement

The cautionary statements included
in the Company’s MD&A, including
the “Special note regarding
forward-looking statements” and
the “Non-GAAP financial measures,”
also apply to this Annual Report and
all information and documents
included herein.

2009 dividends

Declaration date: October 28, 2009
Record date: November 16, 2009
Date payable: December 1, 2009
Amount per common share: $0.22

Eligible dividend designation

For purposes of the dividend tax
credit rules contained in the Income
Tax Act (Canada) and any
corresponding provincial or
territorial tax legislation, all
dividends (and deemed dividends)
paid by Genworth MI Canada Inc. to
Canadian residents are designated
as eligible dividends. Unless stated
otherwise, all dividends (and
deemed dividends) paid by the
Company hereafter are designated
as eligible dividends for the
purposes of such rules.

Information for shareholders
outside of Canada

Dividends paid to residents in
countries with which Canada has
bilateral tax treaties are generally
subject to the 15% Canadian
non-resident withholding tax. There
is no Canadian tax on gains from
the sale of shares (assuming
ownership of less than 25%) or
debt instruments of the Company
owned by non-residents not
carrying on business in Canada.
No government in Canada levies
estate taxes or succession duties.

Capital stock

As at December 31, 2009, there
were 117,100,000 common shares
outstanding.

Genworth MI Canada Inc.
2060 Winston Park Drive

Suite 300

Oakville, Ontario L6H 5R7

Phone: 905-287-5300

Fax: 905-287-5472
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• In July, we became a public company with the sale of 49.8 million

shares, or 42.5% of the Company, at $19.00 per common share

• $3.1 billion market capitalization at December 31, 2009

• Total assets of $5.2 billion

• Shareholders’ equity of $2.6 billion

• Net premiums earned of $610 million1

• Paid first quarterly dividend of $0.22 per share or $26 million

in total to shareholders in the fourth quarter

Net premiums written

$360 million
Net operating income

$307 million1

Book value per diluted share

$21.58
excluding AOCI2

Operating return on equity

13%1

Financial strength

Disciplined
risk

management

Collaborative
culture

Solid lender
relationships

Best-in-class
service and
technology

Competitive strengths
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1 Including the impact of the change to the premium recognition curve, the net premiums earned, net operating income, operating earnings per diluted share and operating return on equity would
have been $710 million, $371 million, $3.23 and 16%, respectively.

2 Defined as accumulated other comprehensive income (AOCI). As at December 31, 2009, AOCI was $97 million.
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Genworth MI Canada Inc.
2060 Winston Park Drive
Suite 300
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www.genworth.ca

Proven results. Promising future.

GenworthMICanadaInc.




